
DEAR READER

2 M A Y 2 0 0 6

MAY 2006 | VOL.20 NO.5

EDITOR IN CHIEF AND CHAIRMAN: PAOLO PANERAI

PUBLISHER AND PRESIDENT: JOSEPH D. GIARRAPUTO

ASSOCIATE PUBLISHER: MATTEO GABBA

EDITOR: DAN KEELER

EUROPE EDITOR/LONDON: ANITA HAWSER

CONTRIBUTING WRITERS:
GORDON W. PLATT, JR., PAULA L. GREEN, DENISE BEDELL, 

ADAM ROMBEL, LAURENCE NEVILLE, THOMAS CLOUSE, 
ANTONIO GUERRERO, AARON CHAZE, KIM ISKYAN

PRODUCTION MANAGEMENT (MILAN):
GIULIANO CASTAGNETO

ART DIRECTION: ER CREATIVITY/ENRICO REDAELLI, 
CLARA CIOCCHINI

COPY EDITOR: TINA ARIDAS 

MANAGING DIRECTOR, EUROPE AND ASIA: GRAEME McQUEEN 

MANAGING DIRECTOR/FINANCIAL MARKETING:
LEWIS GALATI

VICE PRESIDENTS, SALES: SEBASTIAN CAZEIRO, 
PETER RIORDAN, THOMAS GEORGIADES, 

RICHARD SCHOLTZ, SALES MANAGER, EUROPE  

MKT’G COORD, SPECIAL PROJECTS/EVENTS:
NATASHA TRAJKOVA

PUBLISHING ASSOCIATE:
LAURA GALLETTI

MANAGING DIRECTOR, OPERATIONS:
CHRISTOPHER GIARRAPUTO

ACCOUNTING MANAGER: YAWO GBEGNEDJI

ADVERTISING OFFICES
LONDON  44-207-583-7588
NEW YORK 1-212-447-7900

RIO DE JANEIRO 55-21-2274-3099

ADVERTISING REPRESENTATIVES: Bulgaria: Elka Koleva, Adia
Advertising Agency. China: Mary Yao, Media Gateway

International Ltd. Hong Kong, Singapore: Godfrey Wu, MHI
Limited. India: Faredoon Kuka, Ronny Mistry Assoc. Pvt Ltd.

Indonesia: Rita Jayadi, PT Mediarep. Israel: Asa Talbar, Talbar
Media. Japan: Shigeru Kobayashi, JAC Media. Malaysia: Adil

Jilla. Mexico & Costa Rica: Xavier Romero Goytortua.
Philippines: Abdel Teodoro. Russia/CIS Baltic States: Arkady
Komarov. South Korea: Heinz Kim, Heinz Communications Inc.

Taiwan: Keith Lee, Advance Media Services Ltd. Thailand:
Nartnittha Jirarayapong, N.J. International Media Company,

Ltd. Turkey: Lemi Tanca

GLOBAL FINANCE MEDIA INC
CHAIRMAN: P. PANERAI

VICE CHAIRMAN: A. BASODAN
DIRECTORS: G. CAPOLINO, J. GIARRAPUTO, 

A. MATTEI, I. MAJEED, V. TERRENGHI
SECRETARY: L. PANERAI

FOUNDING EDITOR: CARL G. BURGEN

May 2006, Volume 20, Number 5. Global Finance (ISSN 0896-4181/USPS 006-
578) is published monthly except a combined July/August issue in July by
Global Finance Media Inc, 411 Fifth Avenue, New York, NY 10016. Telephone: 1-
212-447-7900. Fax: 1-212-447-7750. E-mail: gfmail@gfmag.com. London
editorial office: The Associated Press Building, 12 Norwich Street, London
EC4A 1QU, UK. Telephone: (44-207) 436-1356; Fax: (44-207) 436-1568.
Periodicals postage paid at New York, NY, and additional mailing offices.
Postmaster: Please send address changes to Global Finance, PO Box 2028,
Langhorne, PA 19047, USA. Copyright © 2006 by Global Finance Media Inc. All
rights reserved. Reproduction in whole or part without permission is
prohibited. Microfilm and article copies are available from UMI. Telephone
(313) 761-4700. Subscription: one year, US $350. Single copies: US and Canada
$30.00 each prepaid; $33.00 outside US prepaid. Customer Service: (212)447-
7900 ext. 227. Reprints available. Contact: PARS International Corp.
Telephone: (212) 221-9595. Fax: (212) 221-9195. Printed in the United States.

The IMF’s New Balancing Act

As Global Finance was going to press this month, it emerged
that the International Monetary Fund had agreed to a
sweeping change in its role. Recognizing the dramatic shifts

that have taken place in global markets recently, the IMF is
switching its focus from crisis management to crisis prevention.
Instead of waiting on the sidelines ready to ride to the rescue of
individual economies in distress, the IMF wants to take a much
more central, proactive role in maintaining balance and fairness in
an increasingly complex and interdependent global economy.

According to Gordon Brown, the UK’s finance minister and
chairman of the IMF committee, central to the IMF’s vision of its
reborn self is its ability to monitor “more deeply not just country
policies but the linkages and spillover effects of one country’s policies
on others in the global economy.”Where it detects imbalance or
unfairness, the IMF will attempt to bring together the countries
involved and help them find ways to resolve their differences without
resorting to trade wars or other damaging disputes.

This is a noble goal and one that an organization such as the IMF
is well placed to fulfill. It is also timely, particularly for the IMF itself.
There is no doubt that reform of the IMF was long overdue. Even its
supporters were beginning to agree that the fund had become
ineffectual and was in danger of becoming irrelevant. Harsher critics
have argued that the IMF’s involvement has often actually harmed
developing countries, slowing their recovery from financial crises.
But while the change in emphasis is entirely appropriate, it is far
from certain that the IMF will become any more effective in its new
balancing act.With no tools at its disposal to force changes on
countries that do not cooperate, there is a very real danger that the
new IMF will become just another talking shop.

The key to its success, therefore, will not be whether it has the
muscle to strong-arm countries into changing their economic
ways. Rather, the reformed IMF’s success or failure will be founded
on whether it has the vision and the integrity to propose genuinely
fair and workable solutions to complex and often politically
charged problems that confront the global economy.
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